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Abstract:

Social network has gained remarkable attention in the last decade and as the evolution
take place, accessing social network sites such as Tw itter, Facebook, LinkedIn, Instagram and
YouTube hawe become very affordable. As a large population uses one or the other social

nctwarking site, it has become very convenient for companies to reach their consumers

through these sites. The main objective of this project is to identify the role of social media
marketing strategy and evaluate its importance over traditional marketing strategy in building

brand names and consumer behavior, In this paper we cover all aspects of socl media with
its positive and negative effect.

Keywords: socialmedia, impact of social media , business,

Introduction:

Nowadays, we are in 21st century and p_c\opllc do not find time to come & interact with
each other. Social media helps in connecting themselves with social networking sites through
which now people can sty far and yet remain connected Sbcia_.l media plays a vital rok in
ransforming people’s life styIé-. Sﬁcial media inclides sochl networking sites and blogs
where people can easily connect with each other. Social media the businesses can connect
with their targeted customers for fiee; the only cost is energy and time. Through Facebook,
Twitter, LinkedIn or any other social sit you can lower your marketing cost to a significant
level

Business can be promoted through various social networking sites. Many of the
arganization promote their business by giving advertisement on the social media in arder to
attract maximum users or customers, Customers can connect and interact with business on a
more personal level by using social media. 1f an organization has established a brand, social
media may help this organization to develop the existing brand and give the business a voice.

With the help of social media organization can make their strategy to promote their
arganizalion.
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Concept of So cial me dia: ’
The term “Social Media™ has been derived from the words, “Social” and “Media™
which are discussed as follows: Social: the term ‘Social’ refers to interacting with other
people for exchange of information characterized by the friendly companionship or relations.
Media: the term ‘Media’ refers to the instument of the communication such as radios,
television, new spapers, magazines, internet efc. that reach people widely.
Social netwarking sites like Tw tter, Facebook, Google Plus, Y ouTube, Pinterest and
blogs allow individual followers to “retwect” or “repost” comments made by the product
being promoted By repeating the message, all of the users” connections are able to see the
message, therefore reaching more people. Social ne Morkiﬁg sites act as word of mouth. 0) .
Because the information about the product is being put out there and & getting repeated, more
traffic is brought to the product/company.
Obje ctives of the Study:
The following are the important objectives of the study:,
» Tothe Impact of Social Media on Business. ;
» Tothe Effect of social media on various business areas busincss.
# To distinguish the negative and useful outcomes of social media on business.
Rese arch Methodology: ;
The existing study is only based on secondary data cbl]cctcdtl'u'ough literature survey,
journals, newspapers, websites and published articles r_e'lating'to this particulr topic. This
study also takes place to understand the how Social media can.l'Je an essental tool for reach
out to consumers and determine the impact it has on consumers.
Impactofsocial media on various areas: Q ‘

¢ Business:

Business can be promoted through various social networking sites. Many of the
arganization promote their business by giving advertisement on the social media in order to
altract maximum users or customers. Customers can connect and interact with business on a
more personal level by using social media, If an arganization has established a brand, social
media may help this organization to develop the existing brand and give the business a voice.
With the help of social media organization can make their strategy to promote their
organization.

Both existing and emerging businesses are now aggressively using social networking
sites to promote ther products, services, and gain invaluable [eedback from their customers.
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In fact, for businesses, interaction via social network has almost become a de-facto standard

for assessing their customer service. It has now become a common to se¢ small or home

based businesses that operate solely through their Face book accounts.
. With the advent of socl media, marketing and advertising

e Marketing and advertising
market channels

strate gies hawve ransformed themselves from industries reliant on mass
jon, radios to the social platfonn. All the major brands and organizations
platforms

such as televis

today boasts of having large fan base and followers on all major socihl media

like Facebook, Twitter, YouTube, Instagram ctc. Social media platforms are n
so increase the proximity between the producer and consumcr.

o only

cost effective but al

e Recruitment: Linkedln has comsiderably transformed how HR professionals look far

and thus recruit potential employecs. However, there are arguments about privacy
violation; LinkedIn has undoubtedly facilitated carcer advancements, recruitment and
professional networking to great extent.

Impact ofsocial media in India: ;
Tf a question ascends why this meda is becoming sowidespread in Tndia, t is because

of interaction, live chat, status apprises, i:ﬁagc as well as video sharing are few examples for
popularity of social media. More over mu][iﬁlc’réies played by social media beyond its care
tole of mere communicating informa tion are another aspect of its popularity.
Positive impact o f Social Média on Business: 1§ ok
As the technology is grwv'iﬁg the social media has bcc.om.é the routine for each and every
person, peoples are secn addicted with these technology every day. With different fields its
impact & different on people.
1. Social Media lelps to better understand their audience by their likes and dslikes. It
helps the business for promotional activities.
2. Many companics are using Social media as well as traditional fam of media to
market their products and to have a better connect with their customers.
Social networking sites helps to make new custamers by providing useful facilities.
4, Companies canalso build their brand image via social media.
5. Social Media helps to enhance market insight and stretch out beyond your rivals with
online networking,
6. Social Media betters comprehend their group of onlookers by their preferences. Italso
he Ips to increase awareness among brands and reach with little to no budget.
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7. 1t helps the business for special exercises.

ith i et
8. Helps to improve showease know ledge and extend past your opponents with intern

organizing.

Negative impact of Social Media on Business:

L. In business filed social media is not entirely risk free because many of the fans and

followers are free to post their opinion on a particular org@nization; the negative

comment can lead the organization to failure.

]

Many ofthe large organiztion have fallen victim to the hackers.
The wrong online brand strategy can doom a company,
disadvartage

4. Getting involved with S ocial Media is very time consuming, As an

organization you
should assign a person to always bolster your pages and profile with significant
substance.

and put at a huge viral social

Mast companies have difficulty measuring the results of social media advertising.
The wrong online brand technique can fate an organiztio

n, and putatan enarmous
viral social incon\-'cniencq

Getting required with Sacial Medn is exceptionally tediows. As an association you

ought to relegate a man to dependably Support your pages and profile with critical

substance, R TR N

moductivity and to generale a natwral interest in the wor i

Conclusion:

Business uses social media to enhance an or

ganization’
such as toaccomplish business objectives,

8 performance in various ways
increasing annual sales of the organization, Use af

edina limited way without getting addicted. S ocial
business

companies that used to e very monotono

media is an effective (ool in doing today and brings out innovative Strategics out of

us. The above study also determines that social

media has a positive impact on business and it growth and perfarmance, Companies that are
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al maturity stage in the product lifecycle
survival,
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