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FACULTY OF COMMERCE & MANGEMENT
B.ComT.Y Sem. VI
Examination March / April - 2023
Advertising Salesmanship

[Time: 3:00 Hours] [Max. Marks: 80]
Please check whether you have got the right question paper.
N.B 1) Questions no.1 is compulsory.
2) Solve any 4 questions from 2 to 7.
Q) U shHieh ¢ Sffard 3T
R) U BHID R d o AYIS PIVIAET ¥ U= Fiedl.

Q1 SectionA &B 20
A) Multiple choice questions 05
CRSRIBIRES
1) The main objectives of the advertising is to inform the prospective customer
about the
SIfRRIC S HoT T & YT UG S5 Hifgdl Gl 318,
a) Availability
SUSKIT
b) Quality
BIUCKII
c) Price
fbaa
d) All of the above
R Fd
2) The plan that show time, date and frequency of an advertisement is
_ RBonfeRrdil 9o, ARG SHfor IRART GRITAUIRT IS 3R,
a) Media plan
Hifsar g
b) Media schedule
HifST R[S
c) Mediatime
Hifgar des
d) Media space

Hifsar @y
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3)

4)

5)

Advertising mainly has a
SRR YR UTghiaR U U,
a) Psychological

BIERR IR
b) Sociological

THTSRIRA
¢) Economical

SIRED

d) Technical

GUEED

agencies specialised in endorsement of brands in the various social

media platform like blog's social network sites.

OO oY, UIRIE Heds Useyd IR HifSar Wewmiiae

T GHITHE AR 3R
a) Social media
e Hifear/aed
b) Print media
gfed difsar / areag
c) Social network
RIS Acad
d) None of the above
TGt At
media is useful for illiterate customer’s.
Hifear fAReR U Idt Suged 3G
a) Print media
gfed difsar / areaq
b) Social media
=10 Hifgar/sd
c) Broadcast media
TR HIH
d) None of the above

ENCECIEIG]

B) Answer in one sentence

QehT ATTd 3T ol
1) Differentiate advertising and salesmanship

ST SHTOT ASHEARNT T DT HRh 3T,
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2) What is publicity?

URYS! U Bra?

3) State the meaning of outdoor advertising
Fert wferrear s g,

4) Define the meaning of agency
oot o givuTid .

5) Give the example of print media.
fife Fifgareh Iarexol =

SectionC & D 05
C) Fill in the blank’s

1) The AIDA model is published in the year
AIDA T1S® I+ e YHTRIT TS 3o,

2) Discount, free sample and offering extra quantity are the example
Faod a0, fAH@y a¥q fohar SRd THTOTd 9% 301 8 ERAREU
31Tg.

3) Advertising is to stimulate market
SRR ATbeHeE axd] CIECRIESIGE

4) Advertising agency today mainly fall under two categories full service
agencies and agency.
3{TST SRR ToT=u! JAdT Yol JaT ST 10T Tolt quiged
YdTd.

5) media consists of newspapers, magazines, Journal’s handbills etc.

D) Sate the following sentences are true or false.
Trote AU I f s/ o i, 05

1)

2)

3)

4)

Advertising is two way communication process.
STERTd f§ gt Harg Wishar 3Tg.
Sponsorship belongs to the promotional tools to marketing.

URIISIohod fqUUHT=aT areear IreHiRi Jafed 318,

Advertisements provide consumer’s with essential information about product
and serices including where to sell the product or services.

SfRRTc UTEHIHT IcTgA fdvar dar o1 [adbra arag Iarg 3for
IAIEE e 3Ma=TP Hlfgd! USH BT,
An agency can handle overall advertising and brand management strategy.
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Q2

Q3

Q4

Q5

Q6

Q7

5) Institutional advertising may be formative, persuasive or reminder oriented

in character.

TRITHD SMRRIC Fa-TcHD, UReh fdhal TRU1 SUIRT 3 2T,

State the qualities of good salesman.
i fadsere Tor 9,

Discuss the merit’s and demerit’s of salesmanship.

Il 10T 311fYT Iy Tt SfawaR =t o,

Describe the meaning of sales promotion and identify the various steps in sales
promotion.

fasptaretar srigim fash! ardicie fafay urfg=ar shesw.

Define advertising explain the objectives of the advertising.

SRR SReAT 1. SfeRIdd 3fete WY H.

What are the characteristics, merits and limitations of advertising media?
eI HTemTt dfRreed, 0T ST Fiel S 3.
Write short note (any three)
disad feur fogt @t i)
a) Online advertising
M EIERREIIRR)
b) Electronic media
SOl Hifear
c) Salesman’s attitude
fashart gt
d) Audio visual media
<h Yig HIgH

0D1BC05A442B63653F3B60B49AC2E112

X-3083

15

15

15

15

15

15



