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2. Marketing Management OR
[Time: 3:45 Hours] [Max.Marks:80]

Please check whether you have got the right question paper.

N.B. i) Q. No. 1is Compulsory.
i) Solve any four questions from Q. 2 to Q.7.

i) Ufe®! U= SHTazdd oG
i) IRGGT 6 Uh! HIUa! IR U= FasT,

Q.1 [A] Select the Correct alternative from those given below. 05

1. The Basic role of Promotion is
a) Information

b) Manipulation

¢) Communication

d) Interprétation.

2. Price Mix is the Element of
a) Marketing Mix

b) Product Manufacturing

c) Sewing

d) Product Mix.

3. Which of the following is not consider as a Reseller
a) Wholesaler

b) Retailer

¢) Manufacturer

d) Distributor

4. Morality in Advertising is a part of Marketing
a) Sales Promotion

b) Personal Selling

¢) Ethical Marketing

d) Publicity.

5. Market Where Demand for goods is Greater than supply
a) Buyers Market

b) Sellers Market

¢) Retail Market

d) Wholesale Market
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[37] 1! feFaar yafaitet arg yafg fAasT.
1. gl = goyd yftrer 3G
31, Hrfgdt

ol ESEIERE
%, YUD
g. fad=m.

2. fdhuad fasorar I g 3Tg.
31, fagur fargor

§. a%g T

&. famt

8. a%g iy,

3. WOIGU®! BV YTl TV SNBEST SITd a1,
3. IS fahdr

q. fox@les fagar

&, I M HRORT

8. fom®

4. SfERIddS Afdwar g1 AU YT 378,
3. fahy gt

§. Jgfdas fawy

&. Ao fauoe
S, URrgl.

5. ST STRUSH &g HRTUN U YRAST HH! S 32T ISRUS S T,
3. Ylgdh dlWIR

§. fadhar IR

%, fohiPles SoIR

S. YD dfiX.
[B] Answer in one sentence. 05

1) What is Customer?

2) What is Retailer?

3) What is Main Role of Advertising?
4) What is Product Mix?

5) What is Market?
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Q.2

Q.3

[§] U1 araard 3 foar.

1) e WU H1a?
2) fovpie faomdl B &7
3) SRRl A YiHeh] HIa?
4) TG A8 U B2
5) FOIRUS U H1I?

[C] Fill inthe blanks.

1) Exchange of Goods for Fulfill of Needs called system.
2) Transfer of Goods of from Manufacturer to customer, the system called
3) Economic Environment is a Factor of Marketing Environment.
4) Traditional Marketing Approach is Focus on
5) Price Mix is element of Mix.

[h] RepTRIT SINTT 4RI,

1) I SATITIETO] B3 AR TR YRII0! 1T Tl Ul
2) a5 ATl B ARSI IEIE BIUTR BXITTR TS B,

3) e yalawur g1 fagur yaierumm=n Uch 819

4) URUNG U eI aRel | oY 3rga),

5) fud fasorar qA°CH 3le,

D) State whether following statement are True or False.

1) Wholesaler is a part of Distribution channel.

2) Supplier is not Element of External Environment.

3) Promotion Mix concept is concerned with Marketing Mix.
4) Buying & Selling is not feature of Market.

5) Advertising is a Core Element of Promotion.

[€] TP DI SRIsR I,

1) UrSH fadhdT 81 faaRur AR Us g/ 3R,
2) RISIGR 8T fqUUH GHiarulTe a1l ucdh -Tg).

3) gal 0 Yo udn gt fagurH fhyomzit de&fed sie.
4) W&nﬁrﬁﬁé’rmwﬁﬁ%&lﬁqﬁ

5) U'IHS‘UCI Bl qe&Idl Hed Yoo GTI%
Explain the Concept of Marketing Mix? And Describe Various factor that determine it?

fIUUT 901 GBS T FH_1 107 fquu fHygyoneT Huiid HROI ges qim?

What is Channels of Distribution? Explain different distribution channels?

faaRur AN wBUre S1a? fAdvume AT fafdy TR Wy &7
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Q.4

Q5

Q.6

Q.7

What is Marketing Strategy? Explain its features?

fIUUM o5 IS U HT? T T dfRTse i

Write in Detail the Components of Marketing Environment?

fauue yafarure fafdy ges Wy B2

What are the Problems of Agricultural Marketing in India?

HRATH® HY [AUUMT S JUM=T TH W 602

Write Short Notes on. (any three)

a) Product Oriented Market
b) Marketing Planning

c) Consumer Market

d) Price Mix

e) Geographical Environment.

Jreard feut forgr. (@iurdg! diF)

a) I MTUTRA IERUS
b) fouom O

<) SUHRTAT IoTRUS
d) fdad fago

e) WMios gafarur,
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