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Optional Paper VI (Elective) 3. Advertising Salesmanship
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o Please check whether you have got the right question paper.

N.B 1) Question number One is Compulsory.
2) Solve any five questions from question number 2 to question number 7.

QIl Section A and B
A) Multiple Choice Question S

3) Iguals v
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&['. 1. Sales promotion tools that aim to trigger short-term customer involvement or build
é relationships are classified into
E a) Inbound Promotion b) Outbound Promotion
A ¢) Organizational Promotion d) Consumer Promotions
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2. Advertising is aﬂ'ected by Sa- forces

a) Economic | ° “* Ia&. i b)Social

c) Technological - * + /7 d)All of above

EURGIES mmuﬁwmm

a) 3N b) QIS

o) difA® ¢ s Td
3. The primary effect of advertising on consumers is

a) Psychological b) Socmloglcal

c¢) Economical d) Technical
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4.

The aim of sales promotion is to provide incentives to
a) Websites b) Web Banner and Button
c¢) Popups d) All of the above
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can be beneficial for customers who lack knowledge.
a) Print media b) Social Media
c) Broadcast media d) None of the above
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B) Answer in One Sentience
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1.

4;’%%“ is Full Fom,pf"A ILD.A.?
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50 Wﬂat is Social Medm’

What is the definition of publicity?
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Define the definition of 'agency'
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Expla_ig'!;hc dcfmition of Sales Promotion
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C) Fillin the Blank
&) RGBT ST R

1.

W

Currently, most advertisers are focused on electronics.
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Vouchers, small gifts and other incentives are part of
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The function of is to increase sales volume.
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4. Email advertising is the sending of advertisements through

5. The fastest growing a-dvert,isiﬁ:g‘mggjium is
_,‘/'_ o mﬁﬁ:‘}‘ ":\. 3.
D) State the followlnggcntcmes True orF‘a%Se
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1. Advertising is a ts(éiwdy-comm micatien process.
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2. Advertisements do not provide consumers with important information about the

product or service, including information about where the product or service is sold.
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3. Group advertising may be formative, persuasive, or memory-oriented in nature.

4. AIDA is a hierarchical or sequential model of effects used to explain how advertis-
ing works.

AIDA%ummmwmmmamwmm%
WY HRUGNIS] AR SId

5. The Internet is the only truly global medium that provides information and intelli-
gence that can be accessed instantly from anywhere in the world.
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What do you mean by Salesmanship? Explain essentials of Effective Selling.
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Define Sale Process, Explain various stages in a sale process
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What is Media? What are the merits and limitations of media?
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Discuss the important advertising media and point out their relative role and ad-

vantages.
i HeareT Wifexrd HrewTH Tt ST Ao i wrder yfiient onfdr Brag 3far.

12

12

12

12



X-3079

Q6 Explain the role of advertising agency in advertising and salesmanship. 12
YiADT WY FI.
Q7 Write Short Notes (Any-Three) 12
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c) Electronic Media e
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d) Essentials' of good advertisement
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