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“All Affiliated College level”
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General Guidelines for Course Selection for B.Com (NEP)

1) The Major subject is the discipline or course of main focus, bachelor’s degree shall be awarded in that
discipline/subject. s
2) Students will have theee subjects of equal credits viz: Major |, Major 2, Major 3, for the First year.

3) In the beginning of second year, students will have to select/declare choice of one Major subject
/Group and one Minor subject/ Group from three major options M1, M2 and M3 (which were opted in the
first year)

Following is the list of Groups of Major & Minor Subjects Combinations for B.Com:

/Minor Major Minor
Group 1 | Accounting & Finance Business Administration & Management
Group2 | Accounting & Finance Emmawéfm Development

Group3 | Business Administration & Management | Accounting & Finance
Group4 | Business Administration & Management | Entreprencurship Development

Group 5 | Entreprencurship Development Accounting & Finance
Group 6 | Entreprencurship Development - Business Administration & Management

4) Once the students finalize their Major Subject and Minor Subject in the beginning of the second year of
the programme, they shall pursue their further education in that particular subject as their Major and Minor
sabjm*ﬂmfam&mﬁm&ywmcmﬁmﬂmafﬁwmmd Minor subjects shall be
different.
5) Students are required to select Minor subject from other discipline (Group) of the same faculty.
6) Students are required to select Generic /Open Elective (vertical 3 in the credit framework) compulsorily
from the faculty different than that of their Major / Minor subjects.
7) Vocational Skill Courses and Skill Enhancement Courses (VSC and SEC) shall be related to the Major
subject and shall be completely practical based.

Note: For B.Com Programme all VSC and SEC Courses are commonly related o all major
groups/subjects.
8) Curriculum of Ability Enhancement Courses (AEC), Value Education Courses (VEC), Indian
Knowledge System (IKS), and Co-curricular Courses (CC) will be provided by the University separately.
9) Field Project: Students have to complete a Field Project in the fourth semester pertaining to the Major
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Group - I
Major : Accounting and Finance
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No. of Credits “No. al‘mm per Week
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Themwmmm}pmwwmmmm&dgeafwmmnm
Wuﬁmimmmﬁwﬁwﬁ%mmm;nmmﬁmmm :

Learning Outeomes: After completion af%mm lexm«swiiibuhkw
!;Analmﬁmmnﬁmm&%dmmnfm apital an :
staloments (}f mmm

No.of

Contents Hours

Mrmw Incorporation:
Introduction - Meaning ~ calculation of sales & tim ratio —Ascertainment
1 of pre-incorporation and post- incorporation profits by preparing statement | 15
‘of Profit and Loss {Verical Format) as per schedule Il of Companies Act,
2013.

Accounting for Shares:

- Meaning of Share Capital, Types of Shares — Issue of Shares at Par,
e Discount, Premium, Book Building Method & ASBA Method - Forfeiture
and Reissue of Shares, Pro-rata Alisaamem of Shares,

15

Accounting for Debentures:

m Accounting Treatment for Debentures Issued at Par at 2 Discount and at a
Premium and repayable at a par and at premium, Debenture Redemption

Reserve, Sinking Fund Method

15

Company Final Accounts:

v Provisions of the Companies Act, 2013 - Preparation of Final Accounts ~
Adjustments Relating to Preparation of Final Accounts — Profit and Loss

Account and Balance Sheet

15

Total Weightage + 100 Marks
Mmmmmw.s.m 3 60 Marks
: ﬂuﬂmmkwwmx(&_t,m + 40 Marks

; ummmzmm o
| Q.1 Objective type question (10 questions * 2 marks = 20 marks) '
-1 Q2 10 Q.7 Solve any four (Each of 10 marks) (Three questions to be numerical and three theory) |
M?ﬁp«mm&kwpmmm&ﬁw!mmmaﬁmhwﬁwh@mﬁmm%
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Jain, S. P.. & Narang. K. L. (2015). Corporate Accounting. New Dethi: Kalyani Publishers.

Maheshwari, 8. N., Maheshwari, 8. K., & Maheshwari, 8. K. (2018). Corporate Accou
(6th Ed.). New Delhi: Vikas Publishing House.

Kotalwar H. R.: New Approach to Accountancy.

Bhosale & Ahirrao : Corporate Accounting

Kumar, A. (2021). Corporate Accounting. (7th Ed.). New Delhi: Singhal Publications.
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Develop knowledge of material costing methods and inventory control techniques.

" ﬁamwcxmymmmmgfmmmmmmmmpmmma

melywmamwm:umxmmnmmmmm

p

Course ﬁuﬁmw
{

Learner will be able to explain mmwmﬁmmmm its application
areas.

Learner can classify costs under various categories based on distinet parameters.

Learner can apply various methods of material pricing and inventory control.

Leamer can demonstrate the accounting treatment of employee cost under various wage
systems.

Learner will be able to compute and allocate overhead costs using suitable methods.

Unit Contents No.of
Ne. _ - Hours

Introduction to Cost Accounting: (Theory)

Cost Accounting- Meaning of Cost, Costing & Cost Accounting,
Objectives, scope, Functions, Advantages & Limitations of Cost
Accounting, Cost centre, Cost Unit, Cost classification, Techniques of
Costing, Role of Cost Accountant in an Organisation, Essentials of Good
Cost Accounting system, Use of IT in Costing, Cost Amﬁngsm

12

Material Cost: (Theory & Numerical)

Meaning & Importance of Materials, Material Control- Concept, need,
objectives, Accounting and control of purchases, storage and issue of
materials,

Methods of pricing of materials issues — FIFO, LIFO, Simple Average and
Weighted Average price method, (Numerical) :
Techniques of inventory control- Levels of stock, ABC analysis, EOQ
mmmmﬂmwmmmmm

16
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Employee Cost: (Theory & Numerical)

Accounting and control of employee cost.

: Time-keeping- Meaning, importance, manual and automated methods

Time-booking- Meani Job cards

m Employee tumover: meaning, methods of measurement- Replacement, | 16
A ;{_E-.):":«“i!_:t._n. ?im&mM i

meimmm«fm&mmm ;

Methods of wage payment and Incentive schemes- Time rate, Piece rate,

Halsey, Rowan, ’?xyhsxésﬁ%mathlp@cw{?@mm&m

mmmmmy&ﬁmm

| Meaning and classification of overheads- Functional & Behavioural

Allocation, apportionment, and absorption of overheads

w Prmm-y& mmmdmmnm &mﬁnﬁou 16

Fie e

Fance,

’ka w@w : 100 Marks
mnﬁmnm(s.n&; : 60 Marks
Mmetmt&)'w Marks
ﬁﬂnmﬁyw Pattern:

Q.1 %}WWWM(IQW%‘2M*%M}
Q.2 10 Q.7 Solve any four (Each of 10 marks) (Three questions to be numerical and three theory)
Note: Paper setters should keep in mind the limitation of two hours while designing the papers.

| Suggested Readings:

Cost Accounting- S P.lyengar

Cost Accounting- Principles & Practice- MUN.Arora, Vikas Publishing House Pvt. Ltd.

Cost Accounting- Khan and Jain

Principles & Practice of Cost Accounting- Dr. Ashish K. Bhattacharyya

Cost Accounting- A managerial emphasis by Horngren, Charles, Foster and Datar,

Prentice Hall

Practical Costing by P C Tulsian, Vikas New Delhi

Advanced problems and solutions in cost Accounting by S N Maheshwari, Sultan Chand

New Delhi

Cost Accounting (For B. Com 4th Sem, Delhi Univ) by Arora M N, Vikas Publishing

House Pvt. Lid,

Principles and Practices of Cost Accounting by N.K. Prasad, Book Syndicate Pvt. Ld.,

Caleutta

10 mwmiug Theory and Practice by B.K. Bhar, Tata Mc. Grow Hill and Co. Lid.,
imbai
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No. of Credits T Nl ! g Hours ﬁmﬁhﬂmmw«&
2

Objmﬁvwcmmfm

1. Tounderstand the fundamental concepts of math and statistics.

2. To learn how to apply math and statistics to business problems

3. mwewﬁammmmmmmhmmwmu
 Logieal Reasoning, Ability and Interpretatio

4. Application of various statistical mmmsx Tools and Techniques in making logical
msemmmm Business Operations

Uikt | G el
No. . Hours

bt

| Introduction to Statistics: - ('Ihtsory) memg, Definition, Importance and
Limitations of Statistics, Primary and Secondary Data, Methods of
1 collecting primary data, sources of secondary data. Difference between | 10
Primary and Secondary data. Ways of collection of data: a) Complete
enumeration b) Sample Method, seriation and Tabulation of statistical data
Measures of Central Tendency (Nmriul)

11 | Meaning of central tendency, uses and type of average, calculation of mean, | 10
‘median & mode (Individual series, discrete series and continuous series)
Determinants: - (Numerical) Definition, Cramer's Rule Determinant of
m second order, Determinant of Third Order. Properties of Determinants. | 10
Computation of Area of Triangle with the help of determinant. SARRU'S
Rule for mhwtmg the determinant v

] *rmww : 50 Marks

Semester End Examination (8. E. E.) 130 Marks

{Tmﬁtnmhm&mmz (C. 1L A): 20 Marks

University y Examination Pattern:

Q.1 Objective type question (05 questions * 2 marks = 20 marks)

Q.2 10 Q.7 Solve any four (Each of 05 marks) (Four questions to be Numerical and two Theory)
Paper setters should keep in mind the limitation of two hours while designing the papers.

1) Statistical Methods (Dr. S. P. Gupta) - Sultan Chand and Sons, New Delhi
2) Fundamentals of Statistics (D. N. Ethance) - Kitab Mahal Publishers, New Delhi

3) Business Mathematics and Statistics -Dr. Kurpatwar L.C, KD Publication, Pune.
WMWSW{IML B. Bahir & Dr. M. A, {nklwidc) - Educational




No, of Credits , 0. of Teaching Hour
2 30 2
Objectives: T@wquammmcmmmdmm”m iuh(nkﬁing@fﬁmmm'

| services at the National and Inte

Course Outcomes: On successful ¢ mafmemwmmmem
1 AW%@mdm&gmé&mmmMm
% M&Mmmm
3, mmﬁmW&mmmmmmﬁmemmﬁwmmmm
Unit Contents I No.of
Ne. » Hours_
mmetmm

1 Meaning, Congcept. Importance, me&m of Marketing, Marketing and 10
Selling, Modern Marketing Concept, Relationship Management.
Market Segmentation:

Meaning. Objectives and Importance of Market Segmentation, Bﬂﬁis of 10
Market Segmentation, Market mmwmnm Targeting and
Positioning,

~ Marketing Environment:

Meaning, Importance of Marketing Environment, Factors affecting

W | \arketing Environment, Micro and Macro environment and their types

10

Total Weightage + 50 Marks
Semester End Examination (8. E.E)  :30 Marks
Continuous Internal Assessment (C. 1. A.) : 20 Marks
University Examination Pattern:
Q.1 Objective type question (03 questions * 2 marks = 20 marks)
\ Q3wQ?Mwmyf@m(ﬁuﬁﬁﬁ&mﬁa}{?ww@m&heﬁmmmdm’fhamﬁ
Paper setters should keep in mind the limitation of two hmmwhﬁm&es’imam?apm
ted Readings:
1. Philip Kotler: Marketing Management, Preatice Hall, New Delhi.
2. RSN Pillai: Modern Marketing- Chand Publication, New Dethi
3. Ramaswami: Marketing Management- McGraw Hill
4. C.N.Sontakki: Marketing Management- Kalyani Publications
5. Arun ﬁm Mulmiug Management- "ifikas Pubﬁaﬁm




No. of Credits No. &f’fmm &Um

- 60 Practical Hours W

_. Ou g
g mmmmﬁymymgmmmmmmmmmmmm

Objectives:
§)T¢mﬁemmmmmdmgmmm Workspace makes business

Mmmmkﬁnmmmmmmm
2. Students will possess required skills to be

employed at a various offices and

administrative level jobs using technology.
' No. of
' (®r)
Waorking with E-Mails: :

1 Creating & E-mail Account, Compose, Attachments, Send and 20
Reply to Messages, Customizing Inbox, Email Settings .
Working with Internet Workspace (e.g. Google):

11 Google Workspace Tools: Calendar, Drive, Docs, Sheets, Slides, 20

; Google Meet & Google Chat, Classrooms.
Survey Forms (e.g. Google Forms):
m Application of Google Forms, Accessing Google Forms, creating a 20
Google Forms, Sharing a Google Forms, View Responses
Total Weightage - 50 Marks

Semester End Examination (S.E.E.)  :30 Marks
Continuous Internal Amut (C.L A): 20 Marks

Suggested Readings:

1. Nina Godbole & Sunit Balapure: Cyber Security, Wiley India Pvt. Lud., 2012.
o Mqual IWWMWMA@&M&H
3. Mathew Guay, Weston Thayer: The Ultimate Guide to G-Suite, Zapier. Ine.2017
4. Lan Lamont, Google Drive and Docs, 130 Media Corporation, 2018
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No. of Credits No. of Teaching Hours g;im
02 ' 60 Practical Hours 04
Objectives: Tk
To familiarise students with the mechanics of E-commerce operations from a beneficiary
_point of view,
Camm

MMRWW%W&M&MMW
z Comprehend about various payment gate way options.
3 TQWWWmWW&

%? Contents Hours
i Pr)

mm:&:mwmmmn« €20)
Searching Product Selection of a Product, Comparison of Product
1 .SWMMWWMMM;%MMmCm, 20
i placing an order, Payment Processing (using different payment
maodes), Order ka;ggg Offers and Rewards.
Online Ticket Booking:
" Booking Railway Ticket from IRCTC, Booking Flight Ticket, 14
booking a Bus Ticket, Booking a Movie Ticket, Bill payments

| through Mobile Appications.

Online Job Portals: Creating Profile, finding a Job, Apply for Job
| Postings (Naukri.com, Linkedin.com)
I | Overview of G2C Portals: Digital India Portal, Grievance 20
| Redressal Portals, National Government Services Portal, Digital
Total Weightage 1 50 Marks
Semester End Examination (5. E. E.) : 30 Marks
Continuous Internal Assessment (C. 1. A.) : 20 Marks
Suggested W m References:

1. Fundamentals of E-Commerce by Dr. Subhabrata De.

2. E-Commerce: An Indian Perspective by P T Joseph
. E-commerce And mzsec@mnm‘rmm@wmmnmwsw
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Syllabus as per NEP - 2020
w. e. f. 2025 - 26

B.com Second Year

Semester - IV

Group -1
Major : Accounting and Finance
Minor -

Business Administration and
Management
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\ Iy Mﬁ‘? )
Dr. Babasaheb Ambedkar Mgnthmdn University, Chhatrapati Sambhajinagar

4

(}Mm mwzmmaﬁpmmm&mmecfmimaf
companies, vim;ui uctio cmmm Ligm&tmufc(:ﬁmm

M : = i o Hnu&m
| Amalgamation of Companies: o
| Introduction — Meaning of Amalgamation; ‘fw of Amnlgamﬁm -t 18
Calculation of Purchase Consideration; Accounting for Amalgamation
Internal Reconstruction and Capital Reduction:

Meming of Capital Reduction; Objectives of Capital Reduction; Problems | ¢

» on passing Journal Entries, preparation of Capital Reduction Account and
Balance sheet afier reduction.
Consolidated Financial smmw

m Concept of Consolidation, Purposes of consolidated financial statements, |

Treatment Pre-acquisition profit and Post acquisition profit, Problems on
Consolidated Financial Statements.

Liquidation of Companies:

v Meaning of Liquidation/Winding up, Modes of Winding up - Compulsory | ¢
: Winding up, Voluntary Winding up and winding up subject to Supervision
by Court. Preparation of Liquidator’s Statement of Account,

Total Wﬁgm : 100 Marks
Semester End Examination (S.E.E)  :60 Marks

Continuous Internal Assessment (C. 1. A.) : 40 Marks

t}uﬂm mmm Pattern:

Q.1 Objective type question (10 questions * 2 marks = 20 marks)

iQ2Q.7 Memymmwhafmmﬁw){mmqmm to be numerical and three theory)
Nm: Pamrsmm should keep in mind the limitation wmmmmmm

Mw
Jain, S. P.. & Narang, K. L. (2015). Corporate Accounting. New Delhi: Kalyani Publishers,
Kumar, A. (2021). Corporate Accounting. (7th Ed.). New Delhi: Singhal Publications. :
Maheshwari, 5. N., Maheshwari, S. K., & Maheshwari, S. K. (2018). Corporate Aceomtm&
(6th Ed.). New Delhi: Vikas Publishing House.
Kotalwar H. K.: New Approach to Accountancy
Bhosale & Abirrao : C@rpetmaﬁmﬁng

.Pé b 2




[ No. of Credits deM "No. of Lectures per Week
| - — / ,

i

=

Objectives:
. mwsmemofwmm&mMmﬁmWﬂm
and service sectors.

» Enable students to prepare and interpret cost sheets, :
» mﬁwﬂw%ﬁxiﬁymmm%wmﬁwﬁmmﬁmmmmmm
me

« Introduce students to computation of contract costs.
« Enhance students’ understanding of cost mmmmmmxmmgm
- service industries, _
" Course Outcomes : mmﬁmwmmmwumw
Wcmmmmwmﬁmmﬂmm
2 Am&nmﬁm&mbmdmhcmmm:ﬁnmptmmmm
3. Compute and prepare Contract accounts.
4, Apply process costing principles, including handling normal/abnormal losses and inter-
process profits, :
5, Determine cost and pricing of services using service costing technigues

Uit No. | Contents o T'No. of
: . Hours
Specific order & Output Costing methods 15
‘Single Output/Unit Costing:

Meaning, Definition, Features, Objectives, Element of Cost, Preparation
of cost sheet, Tender and Quotation (Numerical))

Job Costing:

1 mmsobﬁmﬁmmmm Collecting direct cost of each job,
atn'ihmmgwwﬁm to jobs, Application of job costing (Theory)
mcmp

Meaning, Determination of optimum batch quantity, Ammmxafm
for a batch, Preparation of batch cost sheet, Treatment of spoiled and
| defective work. (Theory)

Contract Costing: : 15
Mming, ﬁm@t ﬁﬁwmmnftmmg
C ) ‘Contract, Work in Progress, Profit or Loss on




b
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Process Costing: ' 15
Meaning, Process Cost Recording, Process Normmal Gain and Loss,
11 Abnormal gain and losses, Equivalent units of production, Inter Process
hﬁﬁ%?ﬁuﬁmﬂ%ﬂh%@%?@fﬁma{mﬁmm

M&mwmcm&cmmmmmmaf :
| costand price of services: TWWWW(HM

vrmww - 100 Marks
Semester End Examination (S.E.E)  :60 Marks

Continuous Internal Assessment (C. 1. A.) : 40 Marks
szmmmwmqum*zm«@m)

Q.2 1o Q.7 Solve any four (Each of 10 marks) (Four questions to be numericals and two theory)
:meﬁmMMMmMMimmﬁmhmm&mm;mmm o

A

S R

Cost &mw:xp SP. IW

Cost Accounting- Principles & Practice- MN. Arora, Vikas Publishing House Pvt. Ltd.

Cost Accounting- Khan and Jain

Principles & Practice of Cost Accounting- Dr. Ashish K. Bhattacharyya

Principles and Practices of Cost Accounting by N.K. Prasad, Book Syndicate Pvt. Lid,,

Caleutta

Cost Accounting- A managerial emphasis by Horngren, Charles, Foster and Datar,

Prentice Hall

Practical Costing by P C Tulsian, Vikas New Dethi

Advanced problems and solutions in cost Accounting by S N Maheshwari, Sultan Chand

New Delhi

9. Cost Accounting (For B. Com 4th Sem, Delhi Univ) by Arora M N, Vikas Publishing

10. Cost Accounting Theory and Practice by B.K. Bhar, Tata Me. Grow Hill and Co. Lid.,
Mumbai
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0 ?ﬁi&mh&wamam&mmmwm and index number
i) To mm@mm&mm Wmm:mmimw business problems.

ﬁ:ﬁt m« : ‘ Rﬂ.ﬁi

:_mmaﬁmnmxy&xamma
Il | Meaning and types of comelation, methods of stdying correlation, | 10
mmnfmwmmﬁmwww

Probability

Ll Meaning of Probability, Types of Events, Addition Theorem, Multiplication 10
i Theorem, Problems on Probability
Total Weightage 50 Marks

Semester End Examination (5. E. E.) 30 Marks
Continuous Internal Assessment (C. 1. A.) : 20 Marks

| University Examination Pattern:

Q.1 Objective type question (035 questions * 2 marks = 20 marks)

Q2wQ7 Salwmy%iﬁwhnfﬁsmm;{?mgmmkﬁmmhﬂmﬁm%wm
Paper setters should keep in mmtime miwimafmhm’mmmmmmam

Suggested Readings:

1) Statistical Methods (Dr. S. P. Gupta) - Sultan Chand and Sons, New Delhi

2) Fundamentals of Statistics (D. N. Elhance) - Kitab Mahal Publishers, New Delhi

| 3) Business Mathematics and Statistics (Dr. L. B. Bahir & Dr. M. A. Lokhande) - Edmt:m!
i Publisher, Chhatrapati Sambhajinagar

| 4) Business Mathematics and Statistic- Dr.Kurpatwar L.C. Ku?abiicam,[’m

%) Statistical Methods -Dr. S P Gupta.




thw&vu }h@hawn&mwgaftkammmWﬂﬁﬁmMMmzwmmm}

ciples, tools and techniques of marketing

ﬁnm-mm mmmﬁmn{ﬁwmmwmww
i mmmmwmmmmmmmm&ﬁum
product in the market.

Unit

No..

2. ﬁmmmmmmm@wmmmmmmm%

ﬁnmﬁ

ﬁm af

Meaning, Importance and Elements of Marketing Mix, Determining the
Marketing Mix, Factors affecting the Marketing Mix, Marketing Mix for
Services

10

I

Product Mix and Price Mix:
Product Mix: Concept of Product, Product Planning- Significance
and factors affecting the Product Planning.

Price Mix: Significance of Price in Marketing, Objectives of Pricing, |

Factors affecting Price, Kinds of Pricing Decisions

10

Promotion Mix and Place Mix:
Promotion Mix: Meaning, Objectives, Methods of Promotion

UL | place (Distribution) Mix: Meaning and Tmportance of Distribution | '
Channels, Distribution Policies and Strategies.
Total W@W + 50 Marks

Semester End Examination (S.E.E)  :30 Marks
Continuous Internal Mt (C.1LA):20 m

xgmwiymmmrum

(3.1 Objective type question (05 questions * 2 marks = 20 marks)
Q.Bm{}?MMW&WM&!%WJ@WW%MMM&MM}
Paper setters should keep in m&dmﬁmmufmmwbikmmgtm;}m&

Suggested Readings:
1. Philip Kotler: Marketing Management, Prentice Hall, New Delhi.
2. RSN Pillai: Moder Maﬁcmng«» M i’ub&micm, New Dgﬁu
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“No. of Practical

No. ﬂﬁw&m» No. af’rmiiulim e b Waek
02 - ﬁaﬁmieaihm ’ 1 04
i v —
vmm&*mmawsmmmwammmmmmgmmw
services.
Course Outcomes:

1. The learners would identify various banking products and services offered to customers.
2. mwmmmamwmmmmms@g*w Rl‘ﬁ%
Unit No. “"Contents Kn.ﬁf ;

, m,...,.,
‘Retail Banking:
{ Types of Customers & Deposit Accounts, Opening & Operations of R
Account, KYC Requirements, Nominations, Cheque Management,
Cash Deposits & Withdrawals, Process of NEFT/ RTGS
Loaus:
1 Overdraft Facility, Auto Loans, Home Loans, Education Loans, 20
Consumer Loans, Personal Loans, Credit Cards etc. , Basic of NPA

,"mm us Services:
Safe Deposit Lockers, Issue of Drafis, Net Banking, Mobile
m Banking, 20
Understanding Core Banking & Universal Banking
Total Weightage : 50 Marks

Semester End Examination (S. E. E.) 130 Marks

Qmsﬁmm m:: &mm% (C.LA):20 Mark:s
M :

I, Principles mi Practices of Banking by Mmmm

2. Basies of Banking Operations by Ragini Agrawal
3. Changing Dimensions of Banking in India by K. Srinivasa Rao
KX

Imwmmﬂm* Izismmnmmw thaaastﬁazmca} afﬁ;mmmismwcmm




SE{:‘ 2: Business ?msmtmm

No. of Credits ~ No. of Teaching Hours No. of Practical
j Hours per Week
02 : 60 Practical Hours 7 04
Objectives:

meMsmmsmwwmmmmtmmﬁwm in office work.

‘ ﬂmm
mwnliwmvaMymmgmm
2 memﬂc&mw&ymmmmlmmmnimﬂmmmdm

Unit ﬁmmt& ; go. of
No. g
‘ Fr)
Creating Informative Presentations:

| Presentations on: Time Management, GST, Income Tax, 2
Importance of Al, Entreprencurship, Socisl Media Marketing,

Organisational Culture.
’!’r:dinx & Manufacturing Business Presentation:

esentations on: Company Profile, Products, Marketing Plan, 20
Sahw Mm&nm& Forecasting, Financial Statements Analysis
‘Services Business Presentations:
i Presentations on: Banking, Insurance, Travel & Tourism, 20
Educational Institutes, Repairing & Maintenance, Software .
Total Weightage : 50 Marks
Semester End Examination (8. E.E)  : 30 Marks
(:wﬁmmmmmt (C.LA):20 Mmai:s

SW Readings:
. Microsoft ?M Point 2019 in&ide Out by Bill Jelen

2 Microsoft Power Point 2019 by Echo Swinford
3. Power Point 2019 by Microsoft Press

KKK K

i

: tﬁa&aaliwmmmﬁedhymmmtmcﬂ of this course is to be conducted
hat¢h-size (approx. 30 Mm;aﬂhemmm:gmdeﬁm ,




